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	Role Profile




	Job Title
	Marketing and Communications Manager

	Directorate or Region
	MENA
	Department/Country
	E&E Marketing & Communications

	Location of post
	Bahrain
	Pay Band
	G

	Reports to
	Country Director
	Duration of job
	Indefinite

	Purpose of job:  
To increase the impact of British Council’s English and Exams programmes and services through effective market research, marketing and communications.  To enhance positive perceptions of the British Council and the UK and to contribute to building positive long-term relationships with target groups and the society.  
Context and Environment:

British Council has been long established in Bahrain. Alongside its teaching and exams operation it also delivers a small portfolio of funded projects. 

The Teaching Centre

The British Council Bahrain has a growing Teaching Centre. We currently have a team of 27 teachers supported by 4 Senior Teachers who are responsible for the day to day running of the centre, academic and teaching standards, training and development and course development. Our Customer Services Manager and Registrar head a team of eight advisors. The centre is managed by the Country Director / Teaching Centre Manager and the Deputy Teaching Centre Manager. The British Council has an exceedingly high reputation in Bahrain and demand for English courses is high. 

The Exams Business

The exams team in Bahrain consists of 7 staff members with a network of exams colleagues in MENA region. Bahrain exams administer a range of examinations which include IELTS, school exams, Aptis, professional exams and Cambridge ESOL exams. It is a growing business with an opportunity to develop and manage in the local context.


Accountabilities, responsibilities and main duties: 
(including people management and finance)

Marketing Action Plans
· Asist in developing and implementing marketing action plans that deliver an integrated approach across E&E deparmtents to deliver maximum impact and business returns, for the British Council

Market Analysis & Research
· Deliver continuous  brand analysis, including the market trends, the competitive environment, customer segmentation, customer needs, to create insight for findings that could support marketing strategy and planning

Customer Retention
· Liaise with Customer Service Manager to analyse current customer data, evaluate the customer journey and develop strategies that address customer issues and enhance the customer experience accordingly.

Marketing Campaigns
· Lead internal stakeholders and external marketing, branding and digital agencies on all E&E marketing and communication efforts, ensuring all campaigns are based on sound briefs that support business development and brand objectives, are customer-focused, closely adhere to brand guidelines and are produced to British Council standards
Digital

· Develop and implement digital campaigns with an integrated approach across the E&E departments, capitalizing on common customer base and data for integrated selling, promoting synergies and economies of scale, and increasing our impact via digital and social media platforms
· Development of content with regional digital team and implementation across various British Council social media platforms, including updating the British Council website CMS: Solas
Branding
· Conduct brand audits across all British Council centres and partner premises for compliance where British Council E&E products and services are offered, including style of communication and British Council branding and identity standards of the premises

ROI
· Track performance of marketing campaigns through measurement and analysis to understand effectiveness and ROI 

Budget control
· Effective use, monitoring and analyis of allocated marketing spend against business and sales objectives and by product and segments 

Personal development 

· Keep up to date with the latest digital communication developments and advise colleagues on their applicability for the British Council
· Stay abreast of marketing and communication developments in the MENA region. 
Key relationships: (include internal and external) 

Internal: 
Country Director/Teaching Centre Manager
Deputy Teaching Centre Manager

Exams Services Managers
Customer Service Managers
English Project Manager
Registrars
Regional Digital Marketing Manager
Regional Marketing and Communications Managers
External:
Universities and school networks, Media/Advertising/Market Research agencies, Private sector/corporate partners.
Other important features or requirements of the job 
(e.g. travel, unsocial/evening hours, restrictions on employment etc)
Requires occasional travel outside Bahrain


	Please specify any passport/visa and/or nationality requirement.
	


	Please indicate if any security or legal checks are required 
for this role.
	Criminal records, military service and/or child protection checks may be carried out


Person Specification
	
	Essential 
	Desirable 


	Assessment stage

	Behaviours 
	Being Accountable      
      

(More demanding)

Shaping the Future    
      

(More Demanding)  

Working Together      
    

(More demanding)

Making It Happen 
    

(Essential)

Creating Shared Purpose

(Essential)

Connecting with Others (More demanding)
Being well organised
(More demanding)
	
	Interview 

	Skills and Knowledge
	Marketing and Customer Service (level 2): understanding potential markets/customers; Responding to customer needs; Obtaining and evaluating feedback

Communications skills (level 2)

Strong writing and presentation skills in English (level C1 on CEF, IELTS 7 or above) 

Business Management and Development (level 2)

Link to generic skill descriptors:
http://www.britishcouncil.org/generic_skills_pack.pdf
	Some knowledge of Arabic
	Short listing 
and Interview 

	Experience
	At least 4-5 years’ experience in a marketing or advertising client servicing role.
Sound experience of digital communications
Experience of tracking performance of campaigns (ROI) 
	
	Short listing 
and Interview

	Qualifications
	First degree in Marketing or Advertising communications
	University degree in related area and/or post graduate qualification in marketing and/or communication
	Short listing 
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